




SHIFTING MEAL OCCASIONS: 
SNACKIFICATION OF BREAKFAST ITEMS INSPIRES NPD

With the pandemic taking a toll on people’s daily routines, there has been an evolution in the way people are 
eating breakfast. Breakfast products are becoming more snackable through new sizes, shapes, and packaging.  
Convenient on-the-go formats and one-size portions allow a quick meal for one without sacrificing taste or quality. 

Some of the most important factors people are wanting to see more of are: 

• Texture Innovation
• Wellness in Foods
• Plant-based Snacking
• Better-for-you Beverages
• Upgrading ingredients
 
Source: https://www.foodingredientsfirst.com/key-trends/Kelloggs-4891/meal-occasions.html
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Look for our next edition in Fall 2022

Rising food prices have created a monumental burden for 
consumers on a global scale, particularly for budget items  
like pasta, bread, and chips. Nations around the world are  
coping with an increase in food costs that has been years in  
the making.  Additionally, high energy rates are making the  
situation even worse.

According to FoodIngredientsFirst, for consumers in the 
Eurozone, analysts forecast that food inflation can cost an  
extra €243 (US$260.75) for the same basket of food products, 
compared to 2021. In the UK, supermarkets have hiked up 
values for their lowest-cost budget F&B items, some by more  
than 15%.

Cumulatively, the cost of commodities driven up by events in 
Ukraine and higher energy prices has put pressure on prices  
for a wide range of goods and services, from meat, dairy, and  
bakery products to gasoline and utilities. These increased costs
have been driven in part by labor shortages, as well as swelling 
energy prices.

Source:
https://www.foodingredientsfirst.com/news/inflation-focus-analysts-warn- 
worst-is-yet-to-come-for-eu-food-consumers.html

I NFLATION FOCUS
BUDGET FOOD STAPLES LATEST VICTIMS OF 

PRICE HIKES WITH “WORST YET TO COME”
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